Winnipeg Folk Festival 2025

Information Package
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BACKGROUND

As a year-round non-profit, the
Winnipeg Folk Festival is dedicated to
fostering music and community.
Join us for our 50th anniversary in 2025.

Community-Focused: Uniting people of all
ages, backgrounds, and lifestyles.

Commitment to Excellence: Dedicated to
showcasing exceptional musical talent and
creative expression.

Investing in Our City: Collaborating with
local businesses to drive economic growth.




FOLK FEST IN NUMBERS

4-day festival

2,440 volunteers

9 stages including
two evening stages

76,000+ attendees

During the festival, Birds Hill

Over 70 artists Provincial Park becomes the third

largest ‘city’ in Manitoba!

120 hours of music
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Winner of more than 16 awards since 2010 for tourism,
volunteer service, artistic and fan-favourite awards
including Favourite Manitoba Festival by The Uniter,
Western Canadian Music Award, Event of the Year at the
Manitoba Tourism Awards, 2023 Sustainable Tourism Award,
2018 and 2022 Green Operations Festival Of The Year and more.




v Our
“The great thing is that it’s only 30 minutes v

outside the city, but you feel like you’re in a Aud"ence
whole new world. It’s just magical.”

- 2024 Folk Fest Attendee -

13%» Not
Stated

W1* other

6% USA

67 %
Winnipeg




Blnary Female

6 % 62 %

= *Respondents’ answers when asked,
~ “How long have you been going to Folk Fest?”



AGE RANGE
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2024 Sponsors

Investor
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Fairness For Everyone

Collaborator
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With the support of: o CONSEIL DES
C Iil Canada Council Conseil des arts I* Canadian F’atrlm_olne ° m[‘rz ?{)‘&Eﬁ Prairies EC(I))I"IpOI"mC I*. MGn“Oba % ' ARTSDU
dlld > fortheArts du Canada Heritage canadien Development Canada aI la

.’ MANITOBA
ARTS COUNCIL

Funded by the
Government of Canada’s
Community Services Recovery Fund




Opportunities & Ideas

Stage Sponsorships On Site Activation Social Media

We aim to collaborate with brands that share
our commitment to music and community,
fostering mutually beneficial experiences for all.
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